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With our work for the NTA, we had to
communicate a very strong message, but
be mindful not to “preach” to our customers.
It was important that we got buy-in from
commuters, as this would ultimately help
us achieve our goal of bringing everyone
on board with the campaign.

CAMPAIGN BRIEF
With Ireland’s growing ethnic diversity increasingly
reflected in Public Transport staff & passengers, the NTA
looked to refresh its anti-racism message. A strong desire
to show a renewed commitment to its “Zero Tolerance”
stance while harnessing the support of the public.
We were involved in 2 separate
campaigns over a 3 year period.
Following on from previous successful
campaigns, the client asked that for this
initiative could we produce something
that encouraged engagement from
the public. They wanted something
that the commuters could feel a part of.

Previously we had “passive” campaigns
that successfully communicated the
message, but could we now look to
generate more involvement, where
the public played a part in helping to
change the behaviour of others.

THE SOLUTION
Causes becomes more meaningful when we invest in them.
So we asked staff and passengers to donate a ‘selfie’,
which thousands of them did.
To encourage engagement, we
designed and placed photo booths in
high commuter footfall areas, such as
train stations and bus termini.
We commissioned renowned Cypriot
artist, Charis Tsevia to work with us to
create images from these thousands
of photos. In these striking images, we
recognise ourselves – ordinary people
being part of something extraordinary.
The advertising was displayed
extensively on bus-sides, bus-rears and
billboards, as well as in press and as
animated digital ads.

The scale of the campaign reflected
the importance of the message. The
campaign combined bought media and
earned media. The earned media was
achieved by the thousands of public
and transport workers that donated
selfies and in turn shared there inclusion
in the campaign online.
The distinctiveness of the creative work
and the timeliness of the campaign
made the generation of PR considerably
easier. Newspapers, radio stations, TV
stations and digital news outlets all
covered the launch.
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Social media activity

PERFORMANCE
“The best thing about this campaign is the
involvement of so many commuters, uniting to
take a public stand against racism by donating
their selfies. Racism left unchallenged damages
society for everyone, not just victims, and the
only way to overcome it is by joining forces to
say we will not tolerate it. This joint campaign
with Transport for Ireland, transport operators
and Dublin City Council, is a great example of
people coming together to say there is no room
for racism – on public transport or within society
at large.”
Brian Killoran, CEO,
Immigrant Council of Ireland

“We’re getting some fantastic feedback on the
advertising again this year – they look brilliant
and the strength of the whole concept knocks
you sideways all over again. Brilliant!”
Pippa Woolnough, Communications Manager,
Immigrant Council of Ireland

