DEPARTMENT FOR
COMMUNICATIONS,
CLIMATE ACTION
& ENVIRONMENT
“With our work for DCCAE, we had to create
a recycling awereness campaign to show
people exactly what certain “waste” items
can be transformed into, so to bring to life
the actual Recycling programme.”

CAMPAIGN BRIEF
The Department of Communications, Climate Action
& Environment (DCCAE) advised us that recycling had
become a very hot topic for them, with clearly a huge
lack of awareness as to what can actually be recycled.
This issue needed to be addressed.
Challenge:
Previous attempts to address this had fallen
on deaf ears. We needed to come up with
a message that said more than simply, we
all need to recycle more. We needed to give
more of a reason.

Insight:
Focus carried out some targeted research
to help understand more the mindset of our
target audience. It became clear to us that if
we could demonstrate recycling, in a way to
clearly communicated the very real benefits
of recycling, then we had a much better
chance of resonating with the audience.

THE SOLUTION
The strategy decided upon was to show people exactly
what certain “waste” items can be transformed into,
so to bring to life the actual Recycling programme.
So, to help communicate the “recycling
programme” We produced an animated
commercial showing a conveyor belt
type machine that transformed old
“waste” products, Into shinny new
products. Items that everyone uses.

The copy headline for this was Please,
recycle as much as you can, so that
more of what we don’t use can be
turned into more of what we do.

We need your help to turn this...into this

Let’s all recycle more

We want everyone to recycle more.
Because amazing things can be done with many
of the materials we throw away.
Recycling turns more of what we don’t use,
into more of what we do.

mywaste.ie

Press

Animated storyboard for TV, Cinema and online

PERFORMANCE
This proved a huge success with the DCCAE in helping to communicate
more clearly “why” everyone should recycle more. Showing what “waste”
can be turned into proved far more powerful a message than simply
asking people to recycle, leading to greater awareness and an increase
in visits to mywaste.ie.

